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America’s square states will prosper again
with the right type of help
By Elton W. Ringsak, Regional Administrator

How can we sustain rural America? [ have spent many
SBA’s Monthly sleepless nights wondering whether America’s rural com-
News Update munities will survive in the decades to come. Since 2002,
-SERVING- I have traveled over 300,000 miles throughout my six
state region — comprised of nearly 600,000 square miles of
COLORADO mostly square shaped states - discussing issues, talking
with small business owners, community leaders, and pub-
MONTANA lic servants about how to jump start the economies of our

NORTH DAKOTA small towns and cities.

Since 1920, America’s plains states have lost a
SOUTH DAKOTA third of their population. Amazingly, large parts of the
Great Plains have fewer than six persons per square mile —
UTAH with some parts having fewer than two persons per square
WYOMING mile. This unprecedented population loss has led some to

suggest that much of the drier parts of the Great Plains are not sustainable, and propose
that large areas be restored to native grassland grazed by buffalo, a proposal known as
NS TR ST IR ERGIVRI BTG A Buffalo Commons.
to our resource and lending
partners by SBA’s Region
Eight Office

We can preserve America’s heartland, but a coordinated economic develop-
ment effort is required. Today, the SBA, USDA, Economic Development Agency, BIA
and Minority Business Development Agency all have economic impact programs de-
signed for rural areas. A uni- fied policy should identify rural

Elton W. Ringsak places as a whole instead of  Since 1920, America’s one sector — i.e. agriculture.
Regional Administrator “Agriculture” and “Rural” plains states have lost o are not synonymous. We cannot
narrow the diverse landscape g of their population. ©0f Tural America to just its agri-
James R. Henderson cultural commodities sector, Amazingly, large parts of but must include in that defini-

Regional Advocate tion the importance that lo- the Great Plains have cal Ag-related business has on

main street commerce in . most small towns.
fewer than six persons

Globalization has
ties since their economies
The internet has increasingly
nue for commerce, news,

greatly impacted rural communi-
tend to be commodities driven.
become a more prominent ave-
entertainment, etc. Helping the

Christopher Chavez per square mile — with
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20 percent of Americans Squre e who are rural residents obtain
(_:aml Helm High Speed Internet access will provide them the opportu-
Regional Resource nity to compete in the global market. In a global marketplace, commodity producers

Coordinator operate on razor thin margins. The challenge for most rural areas is to transform from a
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Advocacy Comments on New 3 Percent Withholding Requirement

BY JIM HENDERSON, REGION VIII ADVOCATE

On April 24, the Office of Advocacy submitted comments on a notice issued by the U.S. Department of the Treasury,
and the Internal Revenue Service (IRS), “Government Entities Required to Withhold 3 Percent on Payments for Ser-
vices and Property” (Notice 2008-38). The notice asks for public comments regarding forthcoming guidance imple-
menting a federal law passed in 2005. The law would require that all government entities (except for certain small
state entities) to withhold 3 percent of all payments for services or property made after December 31, 2010. The 3
percent withholding tax will adversely affect all small businesses that provide services to government entities. The
requirement will force most small government service providers to increase their debt level in order to ensure suffi-
cient cash flows, and they will be forced to pass these additional expenses on to their government custom-

ers. Small firms that are unable to secure additional debt may be forced out of the federal contracting business

altogether.
Advocacy offered the following suggestions for Treasury and the IRS to consider to reduce the overall burden of the
3 percent withholding requirement on small business:

¢ Small businesses should be permitted to offset payroll tax submissions by the 3 percent amount withheld
and should be reimbursed quarterly for any amounts withheld in excess of their payroll tax liabilities;

4 Payments to subcontractors should be excluded from the definition of “contract amount”; and

¢ Federal construction contracts that are already subject to the Miller Act should be exempt from the 3 per-
cent withholding requirement. (Contracts covered by the Miller Act are already subject to similar requirements.)
Advocacy’s letter to Treasury and the IRS may be accessed at www.sba.gov/advo/laws/comments/. For more in-
formation, contact Assistant Chief Counsel Dillon Taylor by email at Dillon.taylor@sba.gov or at (202) 401-9787.

Region VIl Rural Lender Advantage Contacts

Colorado
Lynette Newman or
Ron Solberg, 303-844-2607

The Colorado Department of Transportation (CDOT) is
conducting a Disparity Study to determine what facts, if
any, exist to support CDOT programs that enhance the
use of minority- and woman-owned businesses. To make

sure these programs work for all businesses, we need Montana

your help to learn more about the contracting and sub- Jon Donovan or Rena Carlson, 406-441-1081
contracting experiences of Disadvantaged Business En-

terprises (DBE) and non-DBE firms. If your firm does work North Dakota

related to highway construction, design or engineering, Keith Bjornson or

we would like to know more about your business. Please Alan Haut, 701-239-5131

take a few moments to complete a brief online survey.

Your input will be confidential and it will have a direct im- South Dakota

pact on the future of CDOT's contracting practices. Go to
the following website to participate in the disparity study:

Paul Gunderson or
Chuck Hughes, 605-330-4243

https://www.surveymonkey.com/s.aspx? Utah
Sm=4d | FC3dZO1PUXJame9TDW_3d_3d Blaine Andrus or

: ) . . Steve Price, 801-524-3200
For more information about the CDOT Disparity Study, or

to schedule a personal interview, please call Wyoming
(303) 504-5243. Bob Auflick or Steve Parker, 307-261-6500
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WYOMING EVENTS UTAH EVENTS

South Dakota. The South Dakota District Office would like to introduce their summer intern, Jeremy Huber. Jer-
emy grew up in the small South Dakota town of Ethan where he enjoyed sports, hunting and fishing. Jeremy par-
ticipated in football, basketball, track and softball, and was a member of the 9AA State Championship Football
Team of 2001. His joy for football and the pursuit for higher education let him to attend Augustana College in
Sioux Falls where Jeremy is majoring in Business Administration with an emphasis in finance, marketing and
management. Jeremy aspires to own his own business someday. Jeremy’s passion for small business is what led
him to the SD office. He feels while working at SBA he can help others achieve their business goals while stimu-

lating the South Dakota economy and feel good knowing he was part of the process.

Montana’s Small Business Week Celebration

The SBA Montana District Office is currently targeting lenders across

Montana who do not currently participate in SBA lending programs or

that have been inactive in SBA lending for the past several years. We

would like to meet with you and help develop an SBA lending program

within your organization. We are currently signing up banks and sched-

uling individual one-on-one training throughout the summer on SBA
lending programs. If your bank is interested in receiving in-house training, please contact either
John Donovan at (406) 441-1087 (john.donovan@sba.gov) or Rena Carlson
(lorena.carlson@sba.gov) at (406) 441-1086 to schedule your session.




The SBA Supports our Veterans and Their Families

Support for our nation’s veterans starts at home. Not only do we owe our veterans a tremendous amount of gratitude for
their service and sacrifice to our nation, but we also owe them the opportunity to make a decent living here at home. This is even
more relevant today since so many of our military men and women are serving in harms way across the globe. The U.S. Small Busi-
ness Administration takes their commitment to our country seriously and with a sense of urgency, and the Colorado District Office
has made improving SBA services for veterans one of his top priorities.

Recent data shows us that one in seven veterans is a small business owner, and that more than 22 percent of veterans who
have served since the Korean War are thinking about or are taking steps to start or purchase a small business. With nearly 27 million
living veterans in this country the SBA is tasked with providing innovative programs and services that will meet their specific needs
and address their many challenges.

SBA’s Patriot Express Loan Initiative is available to military community members including veterans, service-disabled
veterans, active-duty service members participating in the military’s Transition Assistance Program, Reservists and National Guard
members, current spouses of any of the above, and the widowed spouse of a service member or veteran who died during service, or
of a service-connected disability. The Patriot Express Loan is offered through SBA’s network of participating lenders, and features
SBA’s fastest turnaround time for loan approvals. Loans are available up to $500,000 and qualify for SBA’s maximum guaranty of
up to 85 percent for loans of $150,000 or less and up to 75 percent for loans over $150,000 up to $500,000.

The Patriot Express Loan can be used for most business purposes, including start-up, expansion, equipment purchases,
working capital, inventory or business-occupied real-estate purchases. Patriot Express Loans feature SBA’s lowest interest rates for
business loans, generally 2.25 percent to 4.75 percent over prime depending upon the size and maturity of the loan

The SBA has a comprehensive network of business development resources — including SCORE — Counselors to America’s
Small Business, our Small Business Development Centers, and Women’s Business Centers -- that can help a veteran write a busi-
ness plan, develop a marketing strategy, develop a loan package, or learn how run a business on a daily basis.

Our veterans demand and deserve our support at home. Whether it is help developing a comprehensive business plan, find-
ing the right type of business loan, help obtaining a surety bond, advice on how to export their products or services abroad, or ideas
on how to more effectively contract with the federal government the SBA is here to help. Our nation’s veterans served our country
with honor. Now it is our turn to serve them. For additional information on SBA’s programs and services, please visit www.sba.gov
or contact your local SBA office.




